Media Studies – Jon Franklin


Consumerism and Lifestyle Magazines

A lifestyle magazine is generally concerned with:

Culture
Fashion
Relationships

It doesn’t focus on one specific area.

We will be looking at:
More Magazine





GQ Magazine

B Magazine:
Cover stands out, contrasting colours used for title and main sell lines. Central image of very attractive female, young, probably same age as target age group but not famous. Sell lines mention porn and sex, make you read on. Aimed at young females aged 16-25. Cover girl is more relaxed than Options

Options Magazine:
Cover stands out with the bright pink used. Central image focusing on attractive female face, not clothes or body. Sell lines again mention sex and porn. White background makes everything stand out. Aimed at females aged 25-35 and the cover girl is meant to be something that the reader can aspire to. Uses a lot of pink which gives a stereotypical view of women.

Both magazines have sell lines saying ‘Can you honestly stay faithful?’ and ‘What’s

pushing your buttons?’ 

Womens Journal:
Older, more serious magazine reflected in cover

More Magazine:
Glamorous magazine, younger with very attractive and confident female on the cover

Just 17:
Stands out, very bright teenage magazine. Not as much aspect on sex, just lads in general for example horoscope for love!

